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Safe Harbor
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Thispresentationand the accompanyingslides(theάtǊŜǎŜƴǘŀǘƛƻƴέύΣwhich havebeen preparedby Acrysil Limited. (theά/ƻƳǇŀƴȅέύΣhavebeen prepared
solelyfor information purposesanddo not constituteanyoffer, recommendationor invitation to purchaseor subscribefor anysecurities,andshallnot form
the basisor be reliedon in connectionwith anycontractor bindingcommitmentwhatsoever. Noofferingof securitiesof the Companywill bemadeexceptby
meansof a statutory offeringdocumentcontainingdetailedinformation about the Company.

ThisPresentationhasbeen preparedby the Companybasedon information and data which the Companyconsidersreliable,but the Companymakesno
representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,completeness,fairness and
reasonablenessof the contentsof this Presentation. ThisPresentationmay not be all inclusiveand may not contain all of the information that you may
considermaterial. Anyliability in respectof the contentsof, or anyomissionfrom, this Presentationisexpresslyexcluded.

Thispresentationcontainscertain forward looking statementsconcerningthe /ƻƳǇŀƴȅΩǎfuture businessprospectsand businessprofitability, which are
subject to a number of risksand uncertaintiesand the actual resultscould materiallydiffer from those in suchforward lookingstatements. Therisksand
uncertaintiesrelating to thesestatementsinclude,but are not limited to, risksand uncertaintiesregardingfluctuations in earnings,our ability to manage
growth, competition (both domesticand international),economicgrowth in India and abroad,ability to attract and retain highlyskilledprofessionals,time
and cost over runs on contracts,our ability to manageour internationaloperations,governmentpoliciesand actionsregulations,interest and other fiscal
costsgenerallyprevailingin the economy. TheCompanydoesnot undertaketo makeany announcementin caseany of theseforward lookingstatements
becomematerially incorrectin future or update anyforward lookingstatementsmadefrom time to time by or on behalfof the Company.



Q2 & H1 
FY21 

Highlights



άv2FY21 markedyet anotherquarter of outperformancein termsof Revenue& Profitability. Thoughfirst quarterof FY21 sawCOVID-19 impact;
but growth momentumstartedpickingfrom Julyonwards.

Despitethis difficult operationalenvironmenttill June2020, we wereableto achievePATfor H1FY21 of Rs. 14 croreswhich is over60%of FY20.
Revenuewasdownby 12%for H1FY21 on y-o-y basisdueto Covidimpact,we wereableto improveour marginprofile on accountof favourable
raw material pricesandour costefficiencymeasures. Weareconfidentto achievebetter performancein H2FY21 overH1FY21.

Acrysil, with the objectiveof drivinggrowth anddevelopingvalue,hasbeenopeningnewavenuesby marketexpansionandproductinnovation.
We havebeenpayingspecialfocuson assertingbrand dominance,which is highlightedby our recentglobal partnershipswith IKEAa reputed
retailer for homeimprovementproducts. Thetesting timesof the pandemicweretransformedinto opportunities.

HOMEis the focal point acrossthe world. Peopleare spendingmore time at homeand feel the needto maketheir homedecormoreaesthetic,
we standto gainout of this scenario.

Toconclude,with a diversecustomerbase,nicheproductportfolio, committed& experiencedteam, we at Acrysilremainfocusedand confident
of our growthǎǘƻǊȅέ.

ΧMr. ChiragParekh

H1 FY21 Consolidated Performance

Comments from Chairman & MD
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Consolidated Q2FY21: Gathers Momentum; Improving Profitability
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Standalone Q2FY21: Gathers Momentum; Improving Profitability
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Strong Growth Momentum
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Consolidated Financials
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Consolidated: Q2 & H1 FY21

70.7
75.6

Q2 FY20 Q2 FY21

+7.0%
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Rs. Crores

12.2
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+27.4%
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*Revenue were impacted on account of shutdown of operations due to CoVID-19 in Q1 FY21



Consolidated: Q2 & H1 FY21 Margin Improvement

9

Q2 FY20 Q2 FY21

20.6%
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Consolidated Financials



Standalone: Q2 & H1 FY21

54.8
61.2

Q2 FY20 Q2 FY21

+12%
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Rs. Crores
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* Revenue were impacted on account of shutdown of operations due to CoVID-19 in Q1 FY21



Standalone: Q2 & H1 FY21 Margin Improvement
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Q2 FY21Q2 FY20
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15.0%

+360 bps

Q2 FY20 Q2 FY21

51.7% 52.6%
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+370 bps

Standalone Financials



Consistent Growth
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*As per IND-AS Other Financials as per Indian GAAP
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Consolidated Financials



H1 FY21

73%

16%

11%

Quartz Sink Steel Sink Appliances & Others

Revenue Mix
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Strengthening 
ΨCarysilΩ .ǊŀƴŘ 

78%

13%

8%

Quartz Sink Steel Sink Appliances & Others

Product-wise Revenue

FY20

95%5%

79%

21%

Export

Domestic

Geography-wise Revenue

Consolidated Financials



Consolidated Profit & Loss
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Particulars (Rs. Crs.) Q2FY21 Q2FY20 Y-o-Y Q1 FY21 Q-o-Q H1 FY21 H1 FY20 Y-o-Y FY20

Revenue 75.6 70.7 7.0% 46.0 64.5% 121.6 138.7 -12.3% 276.2

Raw Material 36.6 35.4 21.5 58.0 69.5 137.4

Employee Expenses 5.0 5.4 4.2 9.3 10.6 22.2

Other Expenses 18.5 17.6 10.5 29.1 34.2 70.3

EBITDA 15.5 12.2 27.4% 9.7 59.7% 25.3 24.4 3% 46.4

EBITDA Margin (%) 20.6% 17.3% 21.2% 20.8% 17.6% 16.8%

Other Income 1.8 0.9 1.0 2.9 1.3 4.7

Foreign Exchange Gains/ Losses 0.1 0.2 0.1 0.2 0.1 -0.1

Depreciation 2.9 3.1 2.8 5.7 5.5 11.9

EBIT 14.4 9.9 45.7% 7.9 82.1% 22.3 20.1 10.8% 39.3

EBIT Margin (%) 19.0% 14.0% 17.2% 18.3% 14.5% 14.2%

Finance Cost 1.6 2.5 1.9 3.5 4.6 8.8

Profit Before Tax 12.8 7.4 71.8% 6.0 112.1% 18.8 15.5 21.0% 30.5

Tax 3.3 1.8 1.5 4.7 4.0 7.6

Profit After Tax 9.5 5.7 67.1% 4.6 107.4% 14.0 11.5 21.8% 22.9

PAT After Tax Margin(%) 12.5% 8.0% 9.9% 11.5% 8.3% 8.3%

MI 0.1 0.1 0.0 0.0 0.2 0.8

PAT After MI 9.4 5.6 68.1% 4.6 104.6% 14.0 11.4 23.0% 22.1

PAT After MI Margin(%) 12.4% 7.9% 10.0% 11.5% 8.2% 8.0%



Consolidated Balance Sheet
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Assets (Rs. Crs.) Sep-20 Mar-20 Liabilities (Rs. Crs.) Sep-20 Mar-20

Non-current assets 141.2 138.8 Total Equity 170.8 160.2

Property Plant & Equipment 101.6 97.8 Share capital  5.3 5.3

Right to use of assets 0.9 1.4 Other Equity 163.0 152.5

Goodwill 23.9 23.9 Money received against Share Warrants - -

Intangible Assets 1.7 1.7 Non Controlling Interest 2.4 2.4

Capital Work in Progress 7.3 9.1

Financial Assets Non-Current liabilities 21.0 24.3

(i) Others Non-Current Financial Asset 1.2 1.5 Financial Liabilities

Other Non-Current Assets 4.6 3.4 (i) Borrowings 17.6 21.2

Deferred Tax liabilities (Net) 2.2 2.0

Current Assets 188.5 185.7 Provisions 0.6 0.6

Inventories 50.5 59.7 Other financial Liabilites 0.6 0.5

Financial Assets Current liabilities 138.0 140.1

(i) Trade receivables 62.8 62.3 Financial Liabilities

(ii) Cash and Cash Equivalents 5.7 5.9 (i) Borrowings 65.9 68.4

(iii) Bank Balances other than above 19.1 13.6 (ii) Trade payables 24.1 29.0

(iv) Loans 0.1 0.1 (iii) Other Financial Liabilities 14.0 14.1

(v) Other Current Financial Assets 12.8 10.6 Other current liabilities 4.9 4.5

Other Current Assets 13.8 12.8 Provisions 1.0 0.8

Current Tax Assets (Net) 23.7 20.7 Current Tax Liabilities 28.0 23.4

Total Assets  329.7 324.5 Total Liabilities  329.7 324.5



Consolidated Cash Flow Statement
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Particulars (Rs. Crs.) Sep-20 Sep-19

Net Profit For The Year 14.0 11.5

Adjustments for: Non-Cash Items / Other Investment or Financial Items 16.1 26.1

Operating profit before working capital changes 30.1 26.1

Changes in working capital -10.3 -15.4

Cash generated from Operations 19.8 10.6

Direct taxes paid (net of refund) -3.0 -3.9

Net Cash from Operating Activities 16.7 6.7

Net Cash from Investing Activities -6.4 -11.1

Net Cash from Financing Activities -10.5 -5.4

Net Decrease in Cash and Cash equivalents -0.2 -9.8

Add: Cash & Cash equivalents at the beginning of the period 5.9 13.5

Cash & Cash equivalents at the end of the period 5.7 3.7



Standalone Profit & Loss
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Particulars (Rs. Crs.) Q2FY21 Q2FY20 Y-o-Y Q1 FY21 Q-o-Q H1 FY21 H1 FY20 Y-o-Y FY20

Revenue 61.2 54.8 11.6% 36.2 69.3% 97.4 109.0 -10.7% 214.4

Raw Material 29.0 26.5 15.2 44.3 53.6 103.7

Employee Expenses 3.8 4.2 3.3 7.1 7.9 16.7

Other Expenses 17.0 15.9 9.1 26.1 30.6 62.0

EBITDA 11.4 8.2 38.4% 8.5 33.9% 19.9 17.0 17.5% 31.9

EBITDA Margin (%) 18.6% 15.0% 23.6% 20.5% 15.6% 14.9%

Other Income 1.9 1.0 1.1 3.0 1.4 5.0

Foreign Exchange Gains/ Losses 0.0 0.0 0.0 0.0 0.0 0.0

Depreciation 2.7 2.8 2.5 5.2 5.0 10.9

EBIT 10.6 6.4 65.8% 7.1 50.7% 17.7 13.4 32.4% 26.0

EBIT Margin (%) 17.4% 11.7% 19.5% 18.2% 12.2% 12.1%

Finance Cost 1.4 2.2 1.7 3.1 4.0 7.8

Profit Before Tax 9.2 4.2 116.2% 5.4 71.2% 14.5 9.3 56.1% 18.2

Tax 2.7 1.2 1.3 4.0 2.7 5.4

Profit After Tax 6.5 3.0 114.4% 4.0 62.1% 10.5 6.6 59.7% 12.8

PAT After Tax Margin(%) 10.6% 5.5% 11.1% 10.8% 6.0% 6.0%



Standalone Balance Sheet
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Assets (Rs. Crs.) Sep-20 Mar-20 Liabilities (Rs. Crs.) Sep-20 Mar-20

Non-current assets 117.0 114.4 Total Equity 137.5 130.3

Property Plant & Equipment 87.8 83.8 Share capital  5.3 5.3

Right to use of assets 0.9 1.4 Other Equity 132.2 125.0

Goodwill 0.0 0.0 Money received against Share Warrants - -

Intangible Assets 1.7 1.7 Non Controlling Interest - -

Capital Work in Progress 4.6 6.5

Financial Assets

Investments 14.1 14.1

Loans 2.4 2.2 Non-Current liabilities 15.1 15.5

Other Non-Current Financial Asset 1.1 1.4 Financial Liabilities

Other Non-Current Assets 4.6 3.3 (i) Borrowings 11.2 11.8

Deferred Tax liabilities (Net) 2.9 2.8

Current Assets 152.3 150.7 Provisions 0.4 0.4

Inventories 36.1 42.1 Other financial Liabilities 0.6 0.5

Financial Assets Current liabilities 116.7 119.2

(i) Trade receivables 45.8 50.9 Financial Liabilities

(ii) Cash and Cash Equivalents 1.9 1.3 (i) Borrowings 62.9 65.1

(iii) Bank Balances other than above 18.9 13.5 (ii) Trade payables 13.6 20.1

(iv) Loans 0.1 0.1 (iii) Other Financial Liabilities 11.1 8.9

(v) Other Current Financial Assets 12.7 10.4 Other current liabilities 2.9 3.0

Other Current Assets 23.2 20.2 Provisions 1.0 0.7

Current Tax Assets (Net) 13.6 12.1 Current Tax Liabilities 25.3 21.3

Total Assets  269.4 265.0 Total Liabilities  269.4 265.0



Standalone Cash Flow Statement
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Particulars (Rs. Crs.) Sep-20 Sep-19

Net Profit For The Year 10.5 6.6

Adjustments for: Non-Cash Items / Other Investment or Financial Items 14.3 11.7

Operating profit before working capital changes 24.8 18.2

Changes in working capital -8.7 -7.1

Cash generated from Operations 16.1 11.2

Direct taxes paid (net of refund) -3.0 -3.2

Net Cash from Operating Activities 13.1 8.0

Net Cash from Investing Activities -5.8 -10.4

Net Cash from Financing Activities -6.7 -6.3

Net Decrease in Cash and Cash equivalents 0.6 -8.7

Add: Cash & Cash equivalents at the beginning of the period 1.3 10.8

Cash & Cash equivalents at the end of the period 1.9 2.1



Key Updates for the Half Year ended 30th September 2020
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Capacity Expansion

Å Expansion of Quartz Kitchen Sinks by ~20% i.e
1,00,000 units

Å Proposed Capex will increase Manufacturing 
Capability to 6,00,000 units p.a

Å Expansion Project Likely to be commissioned by 
March 2021

Commencement of Physical Vapor 
Deposition Plant

Å Acrysil Steel Limited (ASL), subsidiary of Acrysil 
Limited has announced commencement of state-
of-the-art Physical Vapor Deposition (PVD) plant 
for manufacture and coating of Designer Steel 
Sinks at its Bhavnagar plant, Gujarat from 1st 
November 2020

Å Acrysil Steel Limited (ASL) had done capital 
expenditure of ~Rs. 3 Crores

Å The PVD Plant set up has an installed capacity to 
manufacture and coating of steel sinks of 50,000 
units p.a.

Strategic Partnership with IKEA 
Supply AG (Switzerland)

Å Entered into a strategic partnership with IKEA 
Supply AG (Switzerland) for manufacturing and 
supply of composite quartz kitchen sinks for 
their global requirement

Å This agreement will help us establish ourselves 
as an emerging leader in the production and 
delivery of High-Quality Quartz Kitchen sinks

Å IKEA has an expertise in distribution and supply 
of home improvement products. This agreement 
will help IKEA offer its customers best in class 
quartz kitchen sinks manufactured by Acrysil

Å The Company will add necessary capacity to 
meet IKEA demand



Business 
Overview



Numero Uno Position 

Brands - ά/!w¸{L[έ ϧ 
ά{¢9wbI!D9bέ

Certification for 

ISO 9001:2008,  ISO 
14001:2004 OHSAS 

18001:2007 

Exports to 55+ countries 
worldwide

Only manufacturer in India & 

Asia in Quartz Sink

PAN India presence ~ +1,500 
dealers, 80 Galleries, 

82 Distributors

Exclusive product galleriesfor 

ΨCarysilΩ

LƴŘƛŀΩǎ 1st state of art Show Room 

cum Experience Center in 
Ahmedabad & Mumbai

Quartz Sink Capacity : 500,000 sinks 

per annum in FY20

Introducing Composite Tiles, 2nd

Manufacturer in world
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Acrysil ςOver the Years

Incorporated in 
collaboration 

with Schock & co 
Gmbh and 

started 
manufacturing 

Composite 
Quartz Sink

1987

Acrysil began its 
focus on exports 
of Quartz Sinks

1993

2004

2010-11

2013

Acrysil started 
its first 

international 
subsidiary in 
Germany ς

Acrysil GmbH.

Started 
commercial 

Production of 
Stainless steel 
sinks through 
its subsidiary 
Acrysil Steel 

Pvt Ltd. 

2014

2017

Launched 
Kitchen 

Appliances in 
the Domestic 
Market under 

the brand 
name CARYSIL

2018

Acquisition 
of UK 
based 

Homestyle 
Products 
Limited

Today, Acrysil is Indiaõs only indigenous brand of kitchen sinks made of Quartz

The 
company 
formed 

100% Export 
Oriented 

Unit 2004-05

Launch of 
Sternhagen 
brand and
State of art 
experience 
centre cum 

showroom in 
Ahmedabad & 

Mumbai
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Technical Tie-
up with 

Nextship, a 
Hungarian 

Company for 
manufacturing 
of Composite 

Tiles

2019

2020

Entered into 
an agreement 
for Supply of 

Quartz 
Kitchen Sinks 
with Leading 

German Brand 
άDǊƻƘŜέ

Incorporation 
of a Wholly 

owned 
Subsidiary 

(WOS) 
ά!ŎǊȅǎƛƭ ¦{! 
LƴŎέΦ

Capacity 
Expansion of 
the granite 

sinks to half a 
million.

New 
warehouse of 
45,000 sq. ft 

built.

Installation of 
PVD plant.



Pillars of Integrated Business

Manufacturing Facilities & Technology

ÁQuartz Sinks:  500,000 pa , Stainless Steel : 90,000 pa and 
Appliances : 7,000 pa

ÁEnjoy in-house capability extends to  manufacturing and 
assembling chimneys, hobs, hob-tops and food waste 
disposers

ÁTechnology: Only company in India and Asia and among 4 
companies globally to have the technology to manufacture 
Quartz Sinks

Product Basket
ÁOffers a wide range of  cutting edge technology products to 

customers based on their needs

ÁContinue to hold the market's attention with new product 
categories, new launch events, new technologies, and new models

Brand

Distribution Network Gallery

ÁBrand promotion on TV and in print, along with exposure 
through sponsorship of events like Times Food and 
MasterChef Australia 

Á Introduced a new top-of-the-line brand titled 'TekCarysilΩΣ 
featuring kitchen sinks, faucets and appliance that represent 
a revolution in design, style and quality

ÁVision is to build global brands

ÁThe acquisition of 100% stake in  a distribution company : 
Homestyle Product Limited, in UK which outsources sinks 
and sells to the top customers 

ÁVital access to key customers based in markets in Europe 
and UK

ÁCurrent Domestic Market : ~+1,500 Dealers, ~80 Galleries 
& 82 distributors

24



APPLIANCES

Increasing Product Portfolio

Kitchen Bathroom Suits

Sinks Appliances
Bath 

Fittings

Product Segment

25



Sinks



Only Company to make Quartz Sinks in Asia

Capacity of Quartz Sinks (per annum)

202120172010 20132011 2015 2020

220,000 250,000

400,000

275,000
325,000

500,000 500,000

The only companyin all of Asia and among a few companies 
worldwide: manufacturing quartz kitchen sinks to global standards 

of 

quality, durability and visual appeal

The brand is available in more than 1,500 outlets, and is a 
preferred choice of builders and Modular Kitchen Studios in the 

premium segment

Developed more than 120+ modelsto cater to various segments 
and markets

2 plantshaving a combined capacity of 5,00,000 Quartz kitchen 
sinks annually

άGlobally there are only 4 players producing Quartz Sinks. 

90-95% of the industry makes use of Stainless Steel and only 

5-10% makes use of Quartz Sinksέ

Huge Market Potential for Quartz Sinks

High Margin 
Product

Asset Turnover 
~3 times

Longevity of 
Assets Moulds

~15 years

27

Addition

Existing

1,00,000

6,00,000



Stainless Steel Sinks ςQuadro Sinks the Focus Area

Target Market for Quadro (Designer) Sinks: Caters to high end 
segmentwho are willing to pay a premium for superior quality, 

design and finish

Stainless-Steel Sinks
Contribution: 13% to Consolidated revenue * 

Production Capacity : 90,000sinks per annum

Innovation: New innovative products like Micro Radius and Square 
Sinks

Acquisition of a distribution company in the UK will help selling  in  
the top customers in that country ; boosting exports

28
* H1 FY21 Consolidated Revenue



Kitchen 
Appliances



Kitchen Appliances ςMultifold Growth Opportunity

Chimneys

Built in Ovens

Dish Washer Cook Tops

Wine Chillers

Micro Wave OwensCooking RangeHoods

Poised to become a significant player 
in the overall Kitchen Segment:

άPeople are looking to give personality to their kitchens 

and bathrooms through use of OUR Appliances and 

Productsέ

ConstantInnovation, Research, 
Development & Design

Edge over Price, Quality and Delivery 
Fronts

Manufacturing and Trading of Appliances

Expansion of Appliances Range

Currently 
contributing ~8% 
to the Revenue*

30
* H1 FY21 Consolidated Revenue


