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Safe Harbor

Thispresentationand the accompanyinglides(the & t NB & S y which Ha feénp®Eparedby AcrysilLimited. (the & / 2 Y LI hfve BeénDrepared
solelyfor information purposesand do not constitute any offer, recommendationor invitation to purchaseor subscribefor any securities,and shallnot form
the basisor be relied onin connectionwith any contractor bindingcommitmentwhatsoeverNo offering of securitiesof the Companywill be madeexceptby
meansof a statutory offering documentcontainingdetailedinformation about the Company

ThisPresentationhas been preparedby the Companybasedon information and data which the Companyconsidersreliable, but the Companymakesno
representation or warranty, expressor implied, whatsoever,and no reliance shall be placed on, the truth, accuracy,completeness,fairness and
reasonablenes®f the contentsof this Presentation ThisPresentationmay not be all inclusiveand may not contain all of the information that you may
considermaterial Anyliability in respectof the contentsof, or anyomissionfrom, this Presentationis expresslyexcluded

This presentation contains certain forward looking statementsconcerningthe / 2 Y LJI fyitéré€ldusinessprospectsand businessprofitability, which are
subjectto a number of risksand uncertaintiesand the actualresults could materially differ from those in suchforward looking statements Therisksand
uncertaintiesrelating to these statementsinclude, but are not limited to, risksand uncertaintiesregardingfluctuationsin earnings,our ability to manage
growth, competition (both domesticand international),economicgrowth in Indiaand abroad,ability to attract and retain highly skilled professionalstime
and costover runs on contracts,our ability to manageour international operations,governmentpoliciesand actionsregulations,interest and other fiscal
costsgenerallyprevailingin the economy The Companydoesnot undertaketo makeany announcementin caseany of these forward looking statements
becomemateriallyincorrectin future or update anyforward lookingstatementsmadefrom time to time by or on behalfof the Company
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H1 FY21 Consolidated Performance
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Comments from Chairman & MD

a 2FY21 markedyet anotherquarter of outperformancen terms of Revenuek Profitability. Thoughfirst quarter of FY21 saw COVIBL9 impact,
but growth momentumstarted pickingfrom Julyonwards

Despitethis difficult operationalenvironmenttill June2020 we were ableto achievePATfor HIFY21 of Rs 14 croreswhichis over 60% of FY20.
Revenuavasdown by 12%for HIFY21 on y-0-y basisdueto Covidimpact, we were ableto improveour margin profile on accountof favourable
raw material pricesand our costefficiencymeasuresWe are confidentto achievebetter performancen H2FY21 overH1FY21.

Acrysi] with the objectiveof driving growth and developingvalue,hasbeenopeningnew avenuesby marketexpansiorand productinnovation
We have beenpaying specialfocuson assertingbrand dominance which is highlightedby our recentglobal partnershipswith IKEAa reputed
retailer for homeimprovementproducts Thetesting timesof the pandemicweretransformedinto opportunities

HOMEis the focal point acrossthe world. Peopleare spendingmore time at homeand feel the needto maketheir homedecormore aesthetic,
we standto gainout of this scenario

To conclude with a diversecustomerbase,nicheproductportfolio, committed & experiencedeam, we at Acrysilremainfocusedand confident
ofourgrowthd G 2 NB £

XMr. ChiragParekh




Consolidated Q2FY?21: Gathers Momentum; Improving Profitability

Rs. Crores
Revenue*
COVIR9 impact 756
73.2
70.7
68.0
64.4
46.0
Q1FY20 Q2FY20 Q3FY2d Q4FY20 Q1FY2l Q2FY21

EBITDA

COVIEL9 impact 155
12.2 12.2 12.3
9.6 9.7
Q1FY20Q2FY20Q3FY20Q4FY20Q1FY21Q2FY21

PAT After Ml

COVIEL9 impact 9.4

6.8

5.8 56

4.6
3.9

Q1FY20Q2FY20Q3FY2DQ4FY20Q1FY21Q2FY21




Standalone Q2FY21: Gathers Momentum; Improving Profitability

Rs. Crores
Revenue EBITDA PAT
COVIBL9 impact g1 2 COVIBL9 impact 11 4 COVIEL9 impact 6.5
540 554 554
49.9
8.7 8.8 8.8 85
4.5 4.5
36.2 4.0
6.2 3.6
1.7
Q1FY20Q2FY20Q3FY20Q4FY20Q1FY21Q2FY21 Q1FY20Q2FY2MQ3FYZ2M4FY201FY2IQ2FY21 QI1FY20Q2FY2MQ3FY2R4FY20Q1FY21Q2FY21




Strong Growth Momentum

Consolidated Financials

Rs. Crores Revenue
Il H2
H1
277
252
139
138 122
FY19 FY20 FY21

EBITDA PAT After Ml
Il H2 Il H2
H1 H1
46
40
17
22
14
24 25 11
FY19 FY20 Fy21 FY19 FY20 FY21

H2FY21 is expected to be better than H1FY21




Consolidated: Q2 & H1 FY21

Rs. Crores

Revenue (R<r9 EBITDA (REr9 PAT (RsCrg

G7.0%
20.7 75.6 15.5 9.4
2

12
5.6

Q2 FY20 Q2 FY21 Q2 FY20 Q2 FY21 Q2 FY20 Q2 FY21

Revenue (RLr9 EBITDA (REr PAT (RCrg

13 4.4 e 25.3 .o

I 121.6 11 I

H1 FY20 H1FY21 H1 FY20 H1 FY21 H1 FY20 H1FY21
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*Revenue were impacted on account of shutdown of operations due to Cb¥1IDQ1 FY21 STERNHAGEN



Consolidated: Q2 & H1 FY21 Margin Improvement

Gross Margin (%) EBITDA Margin (%) PAT Margin (%)
(451 bpd
49.9% 51.7% 20.6% 12 4%
17.3%
7.9%
Q2 FY20 Q2 FY21 Q2 FY20 Q2 FY21 Q2FY20  Q2FY2l
Gross Margin (%) EBITDA Margin (%) PAT Margin (%)
(330 bpd
49.9% 52.3% 20.8% 11.5%
._l )
l I 8.2% I
H1 FY20 H1 FY21 H1 FY20 H1 FY21 H1 FY20 H1 FY21
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Standalone: Q2 & H1 FY21

Rs. Crores

Revenue (R<r9 EBITDA (REr9 PAT (RsCrg

Q2 FY20 Q2 FY21 Q2 FY20 Q2 FY21 Q2 FY20 Q2 FY21

Revenue (RLr9 EBITDA (REr9 PAT (RCrg

10 | @ 19.9 ‘ @ 10.5

il

H1 FY20 H1 FY21 H1 FY20 H1 FY21 H1 FY20 H1FY21
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* Revenue were impacted on account of shutdown of operations due to Ct¥/iIDQ1 FY21 STERNHAGEN



Standalone: Q2 & H1 FY21 Margin Improvement

Gross Margin (%) EBITDA Margin (%)
+85 bps +360 bps
51.7% 52.6% 18.6%
._l llSO% I
Q2 FY20 Q2 FY21 Q2 FY20 Q2 FY21
Gross Margin (%) EBITDA Margin (%)
@ +490 bps
£0.9% 54.6% 20.5%
15.6% I
H1 FY20 H1 FY21 H1 FY20 H1 FY21

11 Standalone Financials

PAT Margin (%)

(3510 bpS)

10.6%

5.5%

Q2 FY20 Q2 FY21

PAT Margin (%)

10.8%

6.0%

H1 FY20 H1 FY21




Consistent Growth

Rs. Crores Revenue EBITDA

050 276
‘!Eiiz 46
197
174 181 29
26 26
127 24
Jliiilllllllllll ||||| ||||| IIiiIlIIIIllllI IIIII IIIII

FY14 FY15 FY16 FYl7r* FY18* FY19* FY20* FY14 FY15 FY16 Fy1r* FY18* FY19* FY20*

PAT After MI Cash PAT After Ml

@ 17

11 12 16 19
|Iii| ‘Iiil IIIII : IIIII ||||| Iliil IIiiI IIIII Iiiil |IIII

FY14 FY15 FY16 Fylr* FY18* FY19* FY20* FY14 FY15 FY16 Fylr* FY18* FY19* FY20*
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*As per INDAS  Other Financials as per Indian GAAP Consolidated Financials




Revenue Mix

Geography-wise Revenue Product-wise Revenue

= Export

Domestic

= Quartz Sink = Steel Sink = Appliances & Others

H1FY21

Strengthening
Carys? . NI Yy R

v

13 Consolidated Financials




Consolidated Profit & Loss
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Particulars (RsCrs) Q2FY21 Q2FY20 Y-0-Y Q1 FY21 Q-o0-Q H1FY21 H1FY20 Y-0-Y FY20
Revenue 75.6 70.7 7.0% 46.0 64.5% 121.6 138.7 -12.3% 276.2
Raw Material 36.6 35.4 21.5 58.0 69.5 137.4
Employee Expenses 5.0 54 4.2 9.3 10.6 22.2
Other Expenses 18.5 17.6 10.5 29.1 34.2 70.3
EBITDA 15.5 12.2 27.4% 9.7 59.7% 25.3 24.4 3% 46.4
EBITDA Margin (%) 20.6% 17.3% 21.2% 20.8% 17.6% 16.8%
Other Income 1.8 0.9 1.0 2.9 1.3 4.7
Foreign Exchange Gains/ Losses 0.1 0.2 0.1 0.2 0.1 0.1
Depreciation 2.9 3.1 2.8 5.7 55 11.9
EBIT 14.4 9.9 45.7% 7.9 82.1% 22.3 20.1 10.8% 39.3
EBIT Margin (%) 19.0% 14.0% 17.2% 18.3% 14.5% 14.2%
Finance Cost 1.6 2.5 1.9 3.5 4.6 8.8
Profit Before Tax 12.8 7.4 71.8% 6.0 112.1% 18.8 15.5 21.0% 30.5
Tax 3.3 1.8 15 4.7 4.0 7.6
Profit After Tax 9.5 5.7 67.1% 4.6 107.4% 14.0 11.5 21.8% 22.9
PAT After Tax Margin(%) 12.5% 8.0% 9.9% 11.5% 8.3% 8.3%
Ml 0.1 0.1 0.0 0.0 0.8
PAT After Ml 9.4 5.6 68.1% 4.6 104.6% 14.0 23.0% 22.1
PAT After Ml Margin(%o) 12.4% 7.9% 10.0% 11.5% 8.0%
(CARYSIL




Consolidated Balance Sheet
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Assets (RLrs) Sep20 Mar-20
Non-current assets 141.2 138.8
Property Plant & Equipment 101.6 97.8
Right to use of assets 0.9 1.4
Goodwill 23.9 23.9
Intangible Assets 1.7 1.7
Capital Work in Progress 7.3 9.1
Financial Assets

(i) Others NorCurrent Financial Asset 1.2 1.5
Other NonCurrent Assets 4.6 3.4
Current Assets 188.5 185.7
Inventories 50.5 59.7
Financial Assets

(i) Trade receivables 62.8 62.3

(i) Cash and Cash Equivalents 5.7 5.9

(iif) Bank Balances other than above 19.1 13.6

(iv) Loans 0.1 0.1

(v) Other Current Financial Assets 12.8 10.6
Other Current Assets 13.8 12.8
Current Tax Assets (Net) 23.7 20.7
Total Assets 329.7 324.5

Liabilities (RsCrs) Sep20 Mar-20
Total Equity 170.8 160.2
Share capital 5.3 5.3
Other Equity 163.0 152.5
Money received against Share Warrants - -
Non Controlling Interest 2.4 2.4
Non-Current liabilities 21.0 24.3
Financial Liabilities

(i) Borrowings 17.6 21.2
Deferred Tax liabilities (Net) 2.2 2.0
Provisions 0.6 0.6
Other financial Liabilites 0.6 0.5
Current liabilities 138.0 140.1
Financial Liabilities

(i) Borrowings 65.9 68.4

(i) Trade payables 24.1 29.0

(iif) Other Financial Liabilities 14.0 14.1
Other current liabilities 4.9 4.5
Provisions 1.0 0.8
Current Tax Liabilities 28.0 23.4
Total Liabilities 329.7 324.5




Consolidated Cash Flow Statement

Particulars (Rs. Crs.) Sep20 Sepl9
Net Profit For The Year 14.0 11.5
Adjustments for: NorCash Items / Other Investment or Financial Items 16.1 26.1
Operating profit before working capital changes 30.1 26.1
Changes in working capital -10.3 -15.4
Cash generated from Operations 19.8 10.6
Direct taxes paid (net of refund) -3.0 -3.9
Net Cash from Operating Activities 16.7 6.7
Net Cash from Investing Activities -6.4 -11.1
Net Cash from Financing Activities -10.5 -5.4
Net Decrease in Cash and Cash equivalents -0.2 -9.8
Add: Cash & Cash equivalents at the beginning of the period 5.9 13.5
Cash & Cash equivalents at the end of the period 5.7 3.7

16




Standalone Profit & Loss
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Particulars (RsCrs) Q2FY21 Q2FY20 Y-0-Y QlFY21 Q-o0-Q H1FY21 H1FY20 Y-0-Y FY20
Revenue 61.2 54.8 11.6% 36.2 69.3% 97.4 109.0 -10.7% 214.4
Raw Material 29.0 26.5 15.2 44.3 53.6 103.7
Employee Expenses 3.8 4.2 3.3 7.1 7.9 16.7
Other Expenses 17.0 15.9 9.1 26.1 30.6 62.0
EBITDA 11.4 8.2 38.4% 8.5 33.9% 19.9 17.0 17.5% 31.9
EBITDA Margin (%) 18.6% 15.0% 23.6% 20.5% 15.6% 14.9%
Other Income 1.9 1.0 1.1 3.0 1.4 5.0
Foreign Exchange Gains/ Losses 0.0 0.0 0.0 0.0 0.0 0.0
Depreciation 2.7 2.8 2.5 52 5.0 10.9
EBIT 10.6 6.4 65.8% 7.1 50.7% 17.7 13.4 32.4% 26.0
EBIT Margin (%) 17.4% 11.7% 19.5% 18.2% 12.2% 12.1%
Finance Cost 1.4 2.2 1.7 3.1 4.0 7.8
Profit Before Tax 9.2 4.2 116.2% 54 71.2% 14.5 9.3 56.1% 18.2
Tax 2.7 1.2 1.3 4.0 2.7 5.4
Profit After Tax 6.5 3.0 114.4% 4.0 62.1% 10.5 6.6 59.7% 12.8
PAT After Tax Margin(%) 10.6% 5.5% 11.1% 10.8% 6.0%
(CARYSIL




Standalone Balance Sheet

Assets (RCrs) Sep20  Mar-20
Non-current assets 117.0 114.4
Property Plant & Equipment 87.8 83.8
Right to use of assets 0.9 1.4
Goodwill 0.0 0.0
Intangible Assets 1.7 1.7
Capital Work in Progress 4.6 6.5
Financial Assets
Investments 14.1 14.1
Loans 2.4 2.2
Other NonCurrent Financial Asset 1.1 1.4
Other NonCurrent Assets 4.6 3.3
Current Assets 152.3 150.7
Inventories 36.1 42.1
Financial Assets
(i) Trade receivables 45.8 50.9
(i) Cash and Cash Equivalents 1.9 1.3
(i) Bank Balances other than above 18.9 13.5
(iv) Loans 0.1 0.1
(v) Other Current Financial Assets 12.7 10.4
Other Current Assets 23.2 20.2
Current Tax Assets (Net) 13.6 12.1
Total Assets 269.4 265.0

Liabilities (RsCrs) Sep20  Mar-20
Total Equity 137.5 130.3
Share capital 5.3 5.3
Other Equity 132.2 125.0
Money received against Share Warrants - -
Non Controlling Interest - -
Non-Current liabilities 15.1 15.5
Financial Liabilities

(i) Borrowings 11.2 11.8
Deferred Tax liabilities (Net) 2.9 2.8
Provisions 0.4 0.4
Other financial Liabilities 0.6 0.5
Current liabilities 116.7 119.2
Financial Liabilities

(i) Borrowings 62.9 65.1

(i) Trade payables 13.6 20.1

(i) Other Financial Liabilities 11.1 8.9
Other current liabilities 2.9 3.0
Provisions 1.0 0.7
Current Tax Liabilities 25.3 21.3
Total Liabilities 269.4 265.0

18




Standalone Cash Flow Statement

Particulars (Rs. Crs.) Sep20 Sepl9
Net Profit For The Year 10.5 6.6
Adjustments for: NorCash Items / Other Investment or Financial Items 14.3 11.7
Operating profit before working capital changes 24.8 18.2
Changes in working capital -8.7 -7.1
Cash generated from Operations 16.1 11.2
Direct taxes paid (net of refund) -3.0 -3.2
Net Cash from Operating Activities 13.1 8.0
Net Cash from Investing Activities -5.8 -10.4
Net Cash from Financing Activities -6.7 -6.3
Net Decrease in Cash and Cash equivalents 0.6 -8.7
Add: Cash & Cash equivalents at the beginning of the period 1.3 10.8
Cash & Cash equivalents at the end of the period 1.9 2.1
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Key Updates for the Half Year endedh3eptember 2020

Strategic Partnership with IKEA
Supply AG (Switzerland)

/\

A Entered into a strategic partnership with IKEA
Supply AG (Switzerland) for manufacturing and
supply of composite quartz kitchen sinks for
their global requirement

A This agreement will help us establish ourselves
as an emerging leader in the production and
delivery of HighQuality Quartz Kitchen sinks

A IKEA has an expertise in distribution and supply
of home improvement products. This agreement
will help IKEA offer its customers best in class
guartz kitchen sinks manufactured Bgrysil

A The Company will add necessary capacity to
meet IKEA demand

20

/\

Capacity Expansion

Expansion of Quartz Kitchen Sinks by ~28%
1,00,000 units

Proposed Capex will increase Manufacturing
Capability to 6,00,000 unifsa

Expansion Project Likely to be commissioned by
March 2021

Commencement of Physical Vapo
Deposition Plant

-

/\

A Acrysil Steel Limited (ASL), subsidiary of Acrysil
Limited has announced commencement of state
of-the-art Physical Vapor Deposition (PVD) plant
for manufacture and coating of Designer Steel
Sinks at its Bhavnagar plant, Gujarat from 1st
November 2020

A Acrysil Steel Limited (ASL) had done capital
expenditure of ~Rs. 3 Crores

A The PVD Plant set up has an installed capacity to
manufacture and coating of steel sinks of 50,000
units p.a.
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Business
Overview




Numero Uno Position

_ L y R1Sis@té of art Show Room : :
Only manufacturetin india & cum Experience Center in Exclusive product gallerigs

Asia in Quartz Sink Ahmedabad & Mumbai ECarysi

Certification for

gands 1w { L[ € 9 ISO 9001:2008, 1SO Quartz Sink Capacityp00,000sinks
rg” {s¢ owbl 1 Dob & 14001:2004 OHSAS per annum in FY20
' 18001:2007

IntroducingComposite Tiles,"®

PAN India presence +1,500 :
Manufacturer in world

Exports tob5+ countries dealers, 80 Galleries,
worldwide 82 Distributors

=) I



Acrysilc Over the Years

Acrysil began its
focus on exports
of Quartz Sinks

Incorporated in
collaboration
with Schock & co
Gmbh and
started
manufacturing

The
company
formed
100% Export
Oriented
Unit 200405

Acrysil started
its first
international
subsidiary in
Germanyg
Acrysil GmbH.

Started
commercial
Production of
Stainless steel
sinks through
its subsidiary
Acrysil Steel
Pvt Ltd.

Launched
Kitchen
Appliances in

201011

2004

Composite
Quartz Sink

1987

1993

23

the Domestic 2017
Market under
the brand
name CaRvsiL 2014 LENTE @
Sternhagen
brand and
2013 State of art
Acquisition experience
of UK centre cum
based showroom in
Homestyle Ahmedabad &
Products Mumbai
Limited

2020
2019 Incorporation
of a Wholly
owned
2018 Entered into Subsidiary
an agreement (WOS)
. . for Supplyof &a! ONRB a A f
Technical Tie Quartz Ly Oé¢ o
up with Kitchen Sinks
Nextship a with Leading Capacity
Hungarian German Brand  Expansion of
Company for

manufacturing
of Composite
Tiles

@ DN K S € the granite
sinks to half a
million.

New
warehouse of
45,000 sq. ft

built.

Installation of
PVD plant.

[CARY ST L] ...\\



Pillars of Integrated Business

Brand

A Brand promotion on TV and in print, along with exposure
through sponsorship of events like Times Food and
MasterChef Australia

A Introduced a new topf-the-line brand titled TekCarys =
featuring kitchen sinks, faucets and appliance that represent
a revolution in design, style and quality

A Vision is to build global brands

Manufacturing Facilities & Technology

A Quartz Sinks: 500,000 pa , Stainless Steel : 90,000 pa an
Appliances : 7,000 pa

A Enjoy inhouse capability extends to manufacturing and
assembling chimneys, hobs, htdps and food waste
disposers

A Technology: Only company in India and Asia and among 4
companies globally to have the technology to manufacture
Quartz Sinks

H

[}

S
&

Distribution Network Gallery

A The acquisition of 100% stake in a distribution company :
Homestyle Product Limited, in UK which outsources sinks

Product Basket

A Offers a wide range of cutting edge technology products to
customers based on their needs

and sells to the top customers A Continue to hold the market's attention with new product

A Vital access to key customers based in markets in Europe categories, new launch events, new technologies, and new model
and UK |

A Current Domestic Market : ~+1,500 Dealers, ~80 Galleries =

& 82 distributors

= - o



Increasing Product Portfolio
< Product Segment>

|
| j‘ = < Kitchen > < Bathroom Suits >
!

@ B : Bath
< Sinks > <App||ances> < Fittings >

25
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Only Company to make Quartz Sinks in Asia

Theonly companyin all of Asia and among a few companie
worldwide: manufacturing quartz kitchen sinksdwbal standards
of

quality, durability and visual appeal

2 plantshaving a combined capacity 500,000 Quartz kitchen
sinks annually

Developed more thai20+ modeldo cater to various segments
and markets

The brand is available inore than 1,500 outletsand is a
preferred choice of builders and Modular Kitchen Studios in the
premium segment

27

Capacity of Quartz Sinks (per annum)

Addition 6,00,000
Existing

1,00,000

500,000 500,000

400,000

275,000 325,000

2010 2011 2013 2015 2017 2020 2021

High Margin
Product

Asset Turnover
~3 times

Longevity of

AssetdMoulds
~15 years

Huge Market Potential for Quartz Sinks

[ 4
5-10% makes use of Quartz Sﬁks

14
%Iobally there are only 4 players producing Quartz Sinks.
90-95% of the industry makes use of Stainless Steel and only




Stainless Steel Singuadro Sinks the Focus Area

StainlessSteel Sinks
Contribution:13% to Consolidated revenue *

Target Market for Quadro (Designer) Sinks: Catelsgio end
i segmentwho are willing to pay a premium for superior quallty,
: design and finish

Sinks !

I Acquisition of a distribution companin the UK will help selling in
I i the top customers in that country ; boosting exports :

28 M s s s s s e s EE S EE § S M S M S M S M S M S N S M e M S M S M § M S M S M S M S M S s N e s Em s mm  mm s mm s omm s omms ommosommosd
*H1 FY21 Consolidated Revenue




Kitchen

Appliances




Kitchen Appliances Multifold Growth Opportunity

- e e’r\ Poised to become a significant player

R | m,\'} in the overall Kitchen Segment:
Manufacturing and Trading ofAppliances
Chimneys Cook Tops +
Expansion oAppliances Range
e
Currently Constantinnovation, Research,
contributing ~8% Development& Design
to the Revenue* _
Built in Ovens Wine Chillers _ - _ _
Edge ovePrice Quality and Delivery
Fronts
: Obeople are looking to give personality to their kitchens
: and bathrooms through use of OUR Appliances and
. . : Product€ i
Hoods Cooking Range Micro Wave Owens P PP PP SEPPRPPIPNS

N - A\

*H1 FY21 Consolidated Revenue



