A\ ACRy5|l Limired

© o

Investor Present
May 2018



Numero Uno Position

_ L y R1Sts@t of art Show Room , :
Only manufacturefin india & cum Experience Center in Exclusive product gallerigs:

Asia in Quartz Sink Ahmedabad & Mumbai Earysi

Cetrtification for

gands @ | w. { L[ € 9 ISO 9001:2008, ISO Quartz Sink Capacity$00,000sinks
' {S’¢ owb 1 Dob ¢ 14001:2004 OHSAS per annum in FY18
' 18001:2007

IntroducingConcrete Tiles,"®

PAN India presence +1300 _
Manufacturer in world

Exports to+43 countries dealers, 65 Galleries,
worldwide 80 Distributors




Acrysilc Over the Years

2017
Acrysil started its
first international
e Launch of
G sub5|d|a;\y n i 2014 Sternhagen brand
The company ermanys Acrysl and
formed 100% GmbH State of art
Export Oriented 2013 experience centre
Unit 200405 AcquE,itiorcll of UK cum showroom in
. : ase
R ML 201011 2011 Homestyle * Mombmn
Incorporated in  fOCUS on exports of Launched Products Limited
collaboration with Quartz Sinks Kitchen

Started commercial
Production of
Stainless steel sinks

Schock & co Gmbh
and started 2004

Appliances in the
Domestic Market

manufacturing freEhis under the brand
CompoSs_lti Quartz 1993 subsidiary Acrysil name CARYSIL
n Steel Private
Limited
1987
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Pillars of Integrated Business

Brand

A Aggressive brand promotion on TV and in print, along with
exposure through sponsorship of events like Times Food and
MasterChef Australia

A Introduced a new togf-the-line brand titled TekCarysi =
featuring kitchen sinks, faucets and appliance that represent
a revolution in design, style and quality

A Vision is to build global brands

Manufacturing Facilities & Technology

A Quartz Sinks: 400,000 pa , Stainless Steel : 75,000 pa anc
Appliances : 10,000 pa

A Enjoy inhouse capability extends to manufacturing and
assembling chimneys, hobs, htdps and food waste
disposers

A Technology: Only company in India and Asia and among 4
companies globally to have the technology to manufacture
Quartz Sinks
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Distribution Network Gallery

A The acquisition of 98.75% stake in a distribution company
: Homestyle Product Limited, in UK which outsources
sinks and sells to the top customers

A Vital access to key customers based in markets in Europe
and UK

A Current Domestic Market : ~+1300 Dealers, ~65 Galleries =
P & 80 distributors

Product Basket

A Offers a wide range of cutting edge technology products to
customers based on their needs

A Continue to hold the market's attention with new product
categories, new launch events, new technologies, and new mode|
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Increasing Product Portfolio
< Product Segment>

|
» = | e j — ;;. < Kitchen > < Bathroom Suits >
| ‘ !

L i R : Bath
-y < Sinks > <Appllances> < Fittings >
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Only Company to make Quartz Sinks in Asia

-
~—

Capacity of Quartz Sinks (per annun

_ _ _ _ High Margin
Theonly companyin all of Asia and among a few companies worldwide: A Contributes 80% of Product
manufacturing quartz kitchen sinks @gobal standards of Revenue

quality, durability and visual appeal A ~70%Is Exported

400,000

325,000 Asset Turnove

275,000 ~3 times

Currently have? plantshave a combined capacity 4f00,000 Quartz 250,000

kitchensinks annually

220,000

Longevity of

AssetsMoulds
2010 2011 2013 2015 2017 ~15 years

Developed more than00 model¢o cater to various segments and
markets
Huge Market Potential for Quartz Sinks

1 4
_ _ _ _ (x;lobally there are only 4 players producing Quartz
The brand is available inore than 1300 outletsand is a preferred

choice of builders and Modular Kitchen Studios in the premium segment Sinks. 95% of the industry makes use of Stainlgss
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Steel and only 5% makes use of Quartz gnks
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Stainless Steel Singkuadro Sinks the Focus Area

Two Types of Stainless Steel Sinks:
! Press Steel Sinks & Quadro (Designer) Sinks

Contribution:10% to revenue

Capacity : 75,00@inks per annum

@ Quadro (Designer) Sinki90% Utilization
; Press Steel Sink&5% utilization !

Target Market for Quadro (Designer) Sinks: Catersgb end |

C A R Y S | ® (@k' segmentwho are willing to payapremiumforsuperiorquality%

design and finish !

< “~ i Innovation: New innovative products like Micro Radius and SqQare
- B Sinks
I Acquisition of a distribution companin the UK will help selling |n
=8 l I the top customers in that country ; boosting exports '




Kitchen

Appliances




Kitchen Appliances Multifold Growth Opportunity

- e e’f\ Poised to become a significant playe
,l M’J) in the overall Kitchen Segment:

=

Manufacturing and Trading oAppliances

+

Chimneys Cook Tops
Expansion oAppliances Range
®
CARYSIL +
Currently Constantinnovation, Research,

contributing~%%

Development& Design
to the revenue

Built in Ovens Wine Chillers

Edge ovePrice Quality andDelivery
Fronts

and bathrooms through use of OUR Appliances and

. . Product€
Cooking Range Micro Wave Owens e |
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Bath
Segment
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Bath Segment Synergetic Move to Leverage Quartz Technology

Achievements
STERNHAGEN
GERMANY

Won 52 international awards, among the
the Red Dot Award (Best of the Best)

V Established 20121 as ® NE Wholly Q &

25ySR {dzoaARAcE Ay DSNXIy&s Synergy u\y |
DYd ! Q

Synergy in Quartz Sink Technology helpe
V  60+Showrooms & SIS © in developing patented hlgh guartz material
) . % to take bathroom design to new level |

for displaying the \§
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products /33,‘1’ _
& Branding \ 1y
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S Launched its luxury brand QO < . -
& Sternhagen via its wholly owned S
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Product Details

Sternhagen washbasins are made from '
SanQ, designed by EMAMIDESIGN

Developed full bathroom concepts an:
will shortly launch the whole range of
Range of Products bathroom products, including Fittings
WCs, etc.

Premium Sanitary Ware,
Fittings, Highlighter Tiles

12 One Stop Solution for all Bath Products




Products with Global Standards sold in 43 Countries

Company presently exports to over 43 countries. Plan to expand further by acquiring
new customers and penetrating in new geographies
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Sales
Network ®

& Global Offices
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